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Welcome to the Odyssey Teams family!
This packet is intended to guide new clients through the process of pairing a public relations
initiative with your program to garner positive media attention for both our brands.
Our focus has always been to shed light on the positive outcomes of Odyssey Teams custom
programs, as well as bring attention to the organizations, non-profits, and communities we
serve while working together. The story created during our endeavor is one we feel is worth
telling. It’s an honorable investment on your part, both for your employees and community.
Our programs are designed to create a lasting impact on your employees by igniting passion
for their role and team, reinforcing company values, and providing unique, lasting ways to
work better together. By constructing items such as bicycles, skateboards, and playhouses as
a team, and gifting them to community organizations, their sense of pride and gratitude today
impacts others in the community. For so many, the program will create lasting impacts on their
lives. By sharing that, we’re able to inspire others to do the same, and are able to reflect on the
generosity of the initiative.
We hope to share that with the public through media channels.
We’ve provided pertinent information below. Please do not hesitate to reach out
with questions.
With gratitude,

Odyssey Teams
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PROGRAM PR 101
By participating in this opportunity you will be asked to work with our partner agency, The Abbi Agency, and provide
them with the information and permission needed to secure media coverage. Once you’ve reviewed this document
and agreed, our team will get to work. Here is how that process works:

STEP 1
The Abbi Agency will immediately begin work by researching and logging appropriate press
outlets and contacts in your region. Whether it’s Phoenix, AZ, Bellevue, WA or Buffalo, NY, we will
determine a set of newspaper, TV, radio, and digital reporters for outreach.

STEP 2
The Abbi Agency will reach out directly to the listed contacts to setup an onboarding call. The
goal of this call is to gather information that will inform pitches, media alerts, and/or a
press release.
At this time we will determine the appropriate spokesperson and messages to describe the
motivation and impact of your organization’s work with Odyssey Teams. Our team will also work
with the philanthropic beneficiary of your program to participate in public relations outreach. We
will create the unified message, and support your spokespeople with any media
training necessary.

STEP 3
Prior to the event, our team will begin media outreach to the designated list, with the primary
goal of booking media to attend and cover the program itself. This coverage can include
interviews with your company, the philanthropic beneficiary of your program (if applicable), and
Odyssey Teams. TV stations are the most common media onsite, and therefore it’s imperative
we have full permission from our clients to film during the program. Our team will coordinate
interviews, onsite media, and provide you with a one sheet detailing leads, on-site handling
instructions, and a point-of-contact to manage media on day prior to the program.
Odyssey Teams will manage the organization of media onsite.
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STEP 4
It is likely you can expect media to attend the day of the event. The exception to this is if there is
local, regional, or national breaking news that disrupts the typical news cycle and causes all staff
to divert their attention.
Reporters and cameras will arrive to capture footage of the program, and will likely focus on the
construction of materials, the nonprofit’s involvement, and our designated interview subjects.
Often, camera crews will ask to interview a participant to get an authentic view of the event.
We suggest that our client be prepared to provide an interview subject onsite, and support that
process prior to the program taking place.

STEP 5
Our team will manage follow-up with the media outlets post-program. We will take responsibility
for gathering links to stories and footage and providing them to your contacts.
Please note that we do not have final approval on the stories before they go live. However, our
past experiences have yielded nothing but positive results for clients and our partners.

Odyssey Teams Program Public Relations Request 5

PAST EXAMPLES
Below are a few examples of past press coverage on individual programs
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TIMELINE AND COMMITMENTS
While this may seem like a burden to your team, we want to assure you we make it as
seamless as possible. In the end, our goal is to benefit the investment you’ve made
in your team and organization by providing positive media attention to an already
commendable undertaking.
You can expect this process to last approximately 4 weeks from agreement and our
introductory conversation to the post-program recap.
Our team will review and prepare you for any media opportunities that arise. We’re
available by email or phone at any time should you have any questions during the
process. Prior to interviews, we will provide a briefing document for your reference.
Before pitching, our team will work with you to write, edit, and approve a set of
quotes from your company representatives. These quotes are helpful to send to
reporters on tight deadlines who may not be available for interviews. They can also
be used in press releases, media alerts, and we may seek permission to repurpose for
Odyssey Teams social media channels.
Each pitch our team sends is customized and tailored to the coverage of the
reporter. This means that sometimes the focus of the coverage leans more toward
the community impact, while other times it will lean more toward the uniqueness of
the program or its expected impact on your business operations. This makes working
with your team in the beginning to determine those messages very important.
If we receive an interview request, our team will coordinate to best fit our schedule.
We have many options, including email and phone interviews, as well as face-toface if proximity and schedules allow. Please note this is at the discretion of the
journalist, who may decline an in-person interview depending on their availability
and capacity. Our team works to align the process for both parties, and make it the
most convenient for you.
Finally, if your team is new to speaking with press, and would like a crash course
media training, or help in crafting talking points and guidelines for responding to
interview questions—particularly when on camera—we are happy to provide that
training and support.
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SHARING AND PROMOTIONS
We want to gain as much visibility for our coverage as possible. That’s why we highly encourage you to share published
stories from your brand’s social media accounts, and further encourage your team members to share this coverage on
their personal social media.
In addition to providing your onsite team and attendees with best practices for sharing real-time posts on social media,
we believe you will find the following useful for your social media team to share content and the media coverage.
As you share these stories across your social media accounts, we ask that you please include our brand’s profiles and
hashtags whenever possible. They are as follows:

Odyssey Teams, Inc.

@odysseyteams

@OdysseyTeams

Odyssey Teams

When sharing, if character limits allow, please include the following Hashtags:

#TeamBuilding
#OdysseyTeams
#InspireOdyssey
#TeamBuilding
#RopesCourse
#CSR

Please keep in mind that if you have company newsletters, blogs, social channels, etc., the coverage secured serves as
great content to share amongst your professional communities.
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READY,

SET, LETS

GO!

If you’re ready to not only embark on a life-changing Odyssey Teams program, but also
participate in the public relations program at no additional cost, then let’s get to work.
Please confirm by contacting your Odyssey representative, who will connect you with our
partner public relations agency, The Abbi Agency.
If you have additional questions regarding the process or commitment, you are free
to contact Constance Aguilar, Director of Accounts for The Abbi Agency. She can be
reached at constance@theabbiagency.com, or by calling (775) 323-2977. Once you
agree to the terms previously stated, Constance and team will arrange an introduction
call and begin the process.
In order to get started promptly, please consider gathering the following materials for
our purposes:
•

List of company spokespeople and brief bios for each

•

Press release boilerplate, or an approved company description

•

Recent press coverage on your company, if any

•

A brief paragraph on why you’ve chosen to partake in an Odyssey Teams
program for your company

We’re so excited to work with you, and grateful for the opportunity to partner on
press outreach.
Thank you for your time and consideration.
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